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House Show * E)FEE

aturday begins with a breath
Sof fresh air as Chinese brand

Zihan showcases its latest
line. The brand held true to its “Mori
Girl” spirit, presenting dynamic
variations of “girl in the forest” look.
Large straw hats and bohemian
prints gave off beach holiday vibes,
while sweaters worn casually over
the shoulder and loud-colored back-
packs hinted at a Tokyo influence.

In its 2016 spring and summer

show, established local brand
Yenline took the audience on a
journey to an idyllic Tuscany, while
young designer Austin Wu took his
brand Austin. W “back to Bauhaus”
— unveiling expressive graphic
designs inspired by the iconic
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Fashion Exhibit * 3582

aiwanese brand 3rd Party
T Cookie’s white brushed black

jumpsuit is the first choice to
be chic, comfortable and cool. You
can also try a base color with an
urban design, which will create a
neutral street style.

Blender’s edgy white top with its

eye-catching trousers are the per-
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Int’l Seminars * BT E

P> Boris Provost, director of brand strategy and
international development at Who’s Next &
Premiere Classe, talks about how these two pro-
fessional trade show platforms function crucially
in the fashion industry during his seminar. m
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German art school.

Outdoors apparel brand Traveler
celebrates its 25th anniversary with
an eye-catching collection that
enables those wearing it to take on
explorations in wild forests as well
as daily life in metropolis jungles
in style. Traveler’s variation on the
classic trench coat and tweed jacket
emanates class, and the leather
moto jacket-inspired attire is as
functional as it is fashion-forward.

Shanghai brand Aroma launched
its first spring collection at Taipei IN
Style on Saturday. Long wavy vests,
roomy overalls and a hint of pop
art: think retro feminine mixed with
playful, childlike elements — for
young female professionals, Aroma
is unleashing the unruly youth
within. =

fect match. The designer tries to
“go back to childhood” and uses
messy yet hippie drawings as pat-
terns to attract modernists.

For those really daring women,
Jeansda’s snow-inspired men’s
jeans could be another try.
Wrapped in the oversized jeans
with their flake-shaped pattern,
those women are too cool to be
passé.

Novizio’s specially made light
jacket is a great add-on for neu-
trals. Using Tyvek’s evaluative
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,f > SN REESR A hIE

M Zihan | FfftRR LB TiERIE R
75 THEMHUN ) R B ISRERBE R - £
FTEARE RS " Zihan | SEEFEREAAR

PRRZC 5 JARE o BRESLE ZRs iR REN g -
FeAokEmES A& - BERFIHENYD
W 18 o AT R A RS ISR ¢
T BNV BB LB E
%%

ARG T ERsx R H 2016
HHTOSCANATREA 1 LLFRIAFHHE - BEEH
FTHTEFEEESARE | YenLine ; DINEBRTRE
RIPHE « FTHIRRARSREX - EURES LB
HHENIENTREZIR - THaa iR H o
Austin. WHITES, » RIDUAIERETE ~ ZWRIEL
PRI - B AR A T A R
B -

FAMIRERELRR | Traveler | o258
0 DL TBRBRIRA o RRE - R ERIE 51
BRBON Rt o SREIRFEE BT RE: -

M Traveler ; B3 IR ATEILIMAERERIRFHAERT
FESER - B nIR T R S TE S S 208
AR o T Traveler | GE RIS ARIE
K~ PAIRIINE - SRR TR
GRE ~ R AR o MBS HnAE R
HMNETERY » FMEMTEANR - RIS LRIEET 8 -

AR Aromal B R BERALERE N
TERHA20165FE- = H #EHII R R A EE Ak
F o RIS ORISR M - e — B
LR EERER ~ 18 HURE 2o NIRRT — BT
LNITCEE » AromaiBei (IS ETL LG
NEHENEC - u

fabric, which is as light and as flex-
ible as paper, the jacket is a genius
idea for hangouts. =
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<« Giulio Xiloyannis, managing director

of the Zalora Taiwan Branch, explains
how a clear focus on in-season fashion
collections and strategies of “drop
shipping” in supply chain management
benefit local brands in e-commerce. =
Zalora= 188 i E % Giulio Xiloyannis * 7£
NIRRT I E 2T
AR BRI ERE R T EE SR
FE LA B T RS R B E P2 -

&4b L X Bl E &

November
12.13.14.15

2008

V Traveler

A Zihan

V¥ Austin. W.

RENEBEESRES HREWT

» YenLine

p Aroma -

Taiwan Hosiery Manufacturers’ Association « S2EHE [ XX \E

Think outside the socks sAz: r&\ .| wEs

With ambition beyond cozy socks, Koolfree was estab-
lished amid the decline in the hosiery industry. Kate Ko from
the marketing department explains that seeing prospects in
infusing fashion with function, they came up with a line of
stockings in vibrant colors. Also, the growing health issue of
bad blood circulation motivated them to develop compres-
sion socks with medical functions. m
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Products of the brand Soxtex stand out with their prac-
tical functions, which correspond to the rising interest in
health-related benefits. General Manager Johnny Hsiao
enthusiastically explains that “With happy feet, nothing
could go wrong with our health!” At the fair this year, they
feature thermo socks, heated with a thin piece of metal at
the soles, and stress-relieving cushioned socks. m
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As the second generation in the business, Willy Sung
tells the story of the company’s transition from being a
manufacturer to setting up a recognizable brand name. At
TIS hoping for more exposure, their brand aSalLi attracts a
group of loyal customers with intriguing patterns, especially
in kids’ socks. Other than unique designs, their “bamboo
yarn” sport socks also fare well with customers in com-
fort. m
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Originally a manufacturer for numerous international
brands, the company demonstrated a perfect transi-
tion while carrying on the tradition of high-quality with
the establishment of their own brand, W. Chief Executive
Officer Andrew Wu thinks the future of the company lies
in “customization,” and other functional products such as
anti-bacterial socks that boast no odor even when worn for
several days. m _
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